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Model career

Stephen Einhorn switched from model making to jewellery design using nothing but
experience and innate skill, with great success. He tells Kate Donovan how he did it

B

ritish design needs people
like Stephen Einhorn.
At the mention of UK
design, craftsmanship and
manufacture, the jewellery designer’s
eyes light up, his body language shifts
forward and he speaks with the animated
emotion of someone who really cares.
Although he insists the skills
are still out there and refuses to
outsource manufacture to the likes
of China and Thailand, Einhorn
has become disillusioned about
the training being offered to future
generations on home soil.
“The skills just aren’t being taught
here any more and we find it very difficult
to find highly skilled goldsmiths,” he
says. “The apprentices we get here have
already done three years at college
and they often come out lacking the
technical skills that will be useful to
them in the outside world.” Don’t even
get him started on Margaret Thatcher.
Einhorn’s not all talk, though: he has
been immersed in the British design
industry in various guises throughout
his career and now runs apprenticeships
from the workshop that sits behind
his jewellery shop in Angel Islington’s
Upper Street, where he keeps all
design and manufacturing on-site.
Einhorn is now best known for his
contemporary men’s and women’s
jewellery, which combines elegant
simplicity with the weight of quality
materials and craftsmanship. It maintains
a British sensibility while playing with
hidden messages, subversion and
the occasional twist. However, in a
previous life Einhorn was a key figure
in the model-making industry.

Where it all began
Einhorn has always had a knack for
making things and being creative. “I
can look at something and usually
work out what I need to know
about making it,” he says. “If you’re
inquisitive, you can find out.”
At the age of 15, he patented a multi-
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Einhorn at work on the Beneath the Leaves collection (also below),
which was inspired by the Snow White & the Huntsman project

“We’re not
a fashion
company. We
make things
that are
fashionable,
but that’s
more by
happenstance
and zeitgeist
than design”

coloured pencil, with lead that changed
colour when in use. “Art was about the
only thing I did well at in school – and
maths, actually, I did quite well at that,”
he recalls. “But I left school without a
lot of qualifications. I didn’t get on with
school and have really learnt by doing.”
After school, having read about heroes
of the film industry doing exciting work
with special make-up and handmade
models, Einhorn’s imagination was
captured by dreams of a career in
model making. The route in was not
straightforward, however, so the Londonborn designer laboured at a number
of companies, where work included
electroplating, pattern and mould
making for costumes, silversmithing
and a stint on a market stall with his
wife and business partner Jane.
However, his heart remained set on
model making and Einhorn got his first
break in the industry when he was about
26, through the neighbour of a friend
who had a model-making company.
He worked at the company, which
predominantly specialised in stills for
advertising, for three years. After the first
year, he was running the workshop and,
in 1984, Einhorn started his own modelmaking business in Islington, where
he produced models for both still and
moving ads. “That was when I really learnt
how to make anything out of anything
because there were no computers and you
could be asked to make literally anything,”
he says. Einhorn produced models for a
variety of big brands including Coca-Cola,
Carlsberg, the Financial Times and IBM.
His company, Don’t Panic, became a
big name in the trade, but with it came
various pressures, and Einhorn admits
to having no social life at the time and
a sense of missing out on spending
time with his two young children.
It was eventually a still ad for a cereal
brand that broke the camel’s back.
Working through the night, Einhorn
ended up having a “bit of a breakdown”
when something went wrong and
took an axe to the model. Despite high
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“For me, being ethical is a
way of life, not just simply
buying Fairtrade products”
Stephen Einhorn switched from model making to jewellery design using nothing but
Learning on the job
experience
and innate skill, with great success. He tells Kate Donovan how he did it
Einhorn confesses that
when he
emotions, ever professional, Einhorn
stayed up all night, finished the model,
announced the next day that he was
giving up model making and looked
ahead to his next business venture.
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